














ents at a Glance

INFORMATIONAL LITERARY MEDIA

e
Student Books B e ""-iﬂ' ?ﬂﬁak D_ul.'!
e There are three Student A ! 4 -, s
Books, with two units in ‘ L !

each book.

e Each unit spotlights
a fext form and
comprehension
strategies along with
explicit instruction in
reading, writing, oral
communication, and
media literacy

Action Magazines

® Four Action Magazines
link fo four units in the
Student Books.

* The magazines explore
realworld issues, social
responsibility, and
critical literacy

Novels

e Two novels link to two units in the Student Books.

® These novels can be used as read-aloud, in literature
circles, or as independent reading

Literary titles
available
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Hear what your colleagues are saying about Literacy in Action.

The level of student engagement is fantastic! More than | have seen with
anything | have ever used in the classroom. The students cannot wait to dive in
and make connections; to themselves, what they have read and the world
around them. Their enthusiasm is contagious and invigorating.

Mary Mahler,
Grade 7 ltinerant Literacy / Numeracy Teacher
Halton Catholic District School Board

Once we did the pilot we were hooked! It fits in seamlessly with all the language
things | was already doing and allowed me to refresh and update my program
without feeling like | was re-doing it. The teacher guides are easy to use and the
levelled guided reading has made it much easier to gear my program towards
all levels without anyone feeling "singled out". We love that the new media
strand is covered for all three terms - | am excited to start teaching it in
Septemberl!

Jennifer Brace,
Grade 7 Core Teacher & Physical Education
Peel District School Board

Two thumbs way up from Pearson’s Student Advisory Team...

Who reviewed the resource design and identified selections that would best
engage students their age.
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Literacy in,_
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Enhancing Literacy Success for the Adolescent Learner

@ 0CA
@

vick whole-class assessment of
comprehension strategies

/8 Stepping Out

Literacy strategies for the classroom

@ Start Where They Are

Supports Dilterentiated Instruction

@ Literacy in Action

Student & Teacher Resources for
the clossroom

PEARSON
PEARSON 26 Prince Andrew Place,

/ Pearson
—_— Don Mills. ON M3C 2T8 ‘ (b Connected for Success

PO Tel (416) 447-5101  Fax (416) 447-2551
Toll Free Tel 1-800-361-6128  Toll Free Fax 1-800-563-9196
http://www.pearsoned.ca

ISBN-13: 978-0-13-505816-9
ISBN-10: 0-13-505816-3

Cover Images:

Tl- Sam Gilbey, photographer; TR - UNICEF poster designed by Springer & Jacoby;

BL - Amnesty International, creative director Woody Pirtle, designers Daisuke Endo and Hsin-Ying Wu, Pentagram Design;
BR - Raising the Roof www.raisingtheroof.org http://www.raisingtheroof.org

9 "780135"058169






